
 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Case Studies 
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The Good Natured brand is represented in 

Morrisons and Asda in the form of pesticide 

residue-free fresh produce. The key 

products are strawberries, tomatoes, 

bananas and potatoes. The owners of the 

brand, Angus Soft Fruits, wished to research 

the barriers to purchase, and what they 

could do to increase sales. 

www.englandmarket ing .co .uk   •  info@englandmarket ing .co .uk   •  +44 (0)1487 822320  

Exploring barriers to purchase and making recommendations on improving 

customer interaction to increase sales and brand recognition across the UK. 

Background 

Methodology 

“I was very happy with the approach 

taken by England Marketing when 

carrying out research. Jan and the 

team were very professional, efficient 

and delivered what was promised. I 

would recommend them to others and 

hope to use them again in the future.” 

England Marketing proposed a combination 

of quantitative and qualitative research to 

investigate a number of different 

consumers’ opinions and values when 

choosing fruit and vegetables. 

Quantitative research was proposed to 

understand the levels of brand recognition 

and who was purchasing the fruit and 

potatoes, and why, among both present 

customers and the potential customers who 

had not purchased Good Natured before. 

For the quantitative research, we used a 

sample of 1000 respondents from a 

nationally representative sample of Asda 

and Morrisons shoppers, as well as over 

1000 respondents who came from Angus 

Soft Fruits’ own database. 

The qualitative research was undertaken in 

the form of in depth focus groups which 

were carried out across the country with a 

representative sample of consumers. This 

also included using visual stimuli in the 

form of packs and samples of the product 

Outcome 

The research unequivocally showed that 

one of the main reasons the brand was not 

readily recognised is that the retailers have 

not been displaying it to its full potential 

and availability was patchy across the 

regions. There were clear messages to 

Angus Soft Fruits on how to improve the 

packaging and tell the story of the fruits’ 

origins more effectively. The improvements 

all round should lead to much greater sales, 

especially as the England Marketing team 

can vouch for the great tasting strawberries! 

to encourage debate and suggestions from 

the group. 
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