
 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Case Studies 

Bounce Foods – Consumer Research 
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A taste for healthy, high energy, protein 

packed products is one of the fastest 

growing trends to have emerged in recent 

times. Consumers looking for ‘grab and go’ 

solutions have led to a category that is 

packed with innovation. To maintain and 

grow their market share, Bounce Foods 

recognise the importance of continually 

reviewing and evolving its range. Retailers 

increasingly want evidence of consumer 

opinion to underpin NPD - which is where 

England Marketing stepped in to help. 
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Identifying preferences for new products and new flavour combinations is a 

great way to provide retailers with the confidence to add new lines…  

Background 

Methodology 

“England Marketing provided a fast 

turnaround, effective insight project 

for Bounce which enabled us to refine 

our product proposition and present to 

Buyers with a high degree of 

confidence”  

 

Debbie Epstein — Bounce Foods 

With a need for a rapid response, England 

Marketing recommended sampling the new 

products amongst a selection of busy, 

sporty and health conscious consumers. We 

were able to access shoppers, who met the 

‘busy but healthy’ lifestyle criteria, via our 

own shopper panel and invited them to take 

a selection of the new Breakfast Bars away 

to taste. They captured their opinions on 

taste, price point and packaging and 

submitted feedback in an online link. 

Bounce Foods were aware of what their 

target market was most likely to ‘look like’ 

but needed evidence and data to 

corroborate what they believed to be true. 

Independent results illustrate, with 

credibility, what consumers love as well as 

what they don’t. In a competitive market 

place, Bounce wanted to springboard their 

product into pole position. Research gave 

them the ‘oomph’ to do just that. 

Outcome 

The research enabled Bounce to bring their 

‘Breakfast Bars’ to a whole new market – 

adding to their growing number of retail 

partners.  

Bouncing into new stores and into the 

pockets of a growing number who take 

breakfast seriously: Bounce foods continue 

to go from strength to strength. 
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